
Scholarly, Trade and Popular Information Sources:  A Guide
	
	Scholarly
	Trade
	Popular

	Author?
	University professors and students
Formally trained researchers
Other academic personnel
	Professionals in a particular field
Professional writers specializing in particular fields
	Staff writers
Freelance writers

Anonymous writers

	Publisher?
	University presses
Academic publishers

Scholarly associations or organizations
	Trade organizations
Commercial publishers
	Commercial publishers

	Content?
	Sources always cited (mostly scholarly)

Medium length works; some are long
	Sources may be cited, not necessarily scholarly
Short to medium length works
	Sources rarely cited

Variety of subjects (e.g., news, sports, arts, politics, health)

	Quality control?
	Always peer- or blind-reviewed by subject experts; scholarly editorial board
Potential for manuscript rejection
	Sometimes peer-reviewed
	Not peer-reviewed

	Audience?
	Other formally trained researchers, subject experts and students
	Other professionals working within the field
	All readers

	Purpose?
	Report new discoveries (primary)
Report new analyses of data (secondary)
Review new books in the field
	Share information or experiences with other  practitioners
Review new products
	Entertain
Promote a view or inform
Sell products or services

	Writing style?
	Academic; balanced, evidence-based
Formal

Technical; discipline-based
	Informal
Technical; occupational field-based
	Informal
Nontechnical

	Advertising?
	Infrequent; discipline-related events, products
	Common; occupational field-related events, products
	Common; commercial products and services

	Appearance?
	Plain; little colour; no  illustrations
	Colourful, illustrated covers
	Splashy, attention-grabbing
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